WCTOPUYECKAA N KYJIbTYPHAA
FEOrPA®UA

YIIK 379.85
DOT: 10.18384/2712-7621-2022-3-120-132

HISTORICAL AND CULTURAL RESOURCES OF THE GANJA-GAZAKH
ECONOMIC-GEOGRAPHICAL REGION AND THEIR USAGE EXPEDIENTS

E. Ismayilova

ANAS, Institute of Geography named after acad. H. A. Aliyev
H. Javid Ave 115, Baku AZ1143, Azerbaijan

Abstract

Aim. Historical and cultural resources of the area for tourism purposes are evaluated.
Methodology. Along with the cultural values of any country, historical and cultural resources
are fundamental factors proving their historicalness and antiquity. Cultural tourism is one of
the most preferable types of tourism in recent years because it has no seasonal character and
meets tourists’ demand in all seasons. Any tourist visiting the country is willing to get acquaint-
ed with its history, antiquity and architectural samples.

The paper relies on historical methods, field investigations, comparative analysis, cartographic
and other techniques.

Results. It is feasible to come across several historical and cultural resources in the Ganja-
Gazakh economic-geographical region. They include archaeological, architectural and numer-
ous religious monuments. Even among religious monuments, it is possible to encounter not
only Islamic monuments but also examples of other religions. This situation, in turn, makes it
substantial to use such facilities during the preparation of several tourist routes in the region.
Moreover, the preservation of the cultural values belonging to other nations to this day in the
economic-geographical region and the survival of their settlements pave the way for the devel-
opment of ethno-tourism.

Research implications. Some existing historical and architectural examples are scrutinized in
the economic-geographical region. Among them, the resources in the original condition are
identified and ideas for the development of routes are presented. In this case, the use of inter-
national experience plays an important role.

Keywords: tourism, tourism types, Ganja-Gazakh economic-geographical region, tourism po-
tential, historical and cultural resources, cultural tourism, ethnographic tourism
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WCTOPUKO-KYJIbTYPHbIE PECYPCbI TAHIKA-TA3AXCKOI0
JKOHOMUKO-TEOrPA®GUYECKOI0 PAMOHA U UX UCTONTb30BAHUE

Ucmannosa E. A.

WHeTutyT reorpacoum HAHA nmenn akagemuka . A. Annesa
AZ1143, r. baky, np. I". [xasuga, 4. 115, A3epbaigxaHckas Pecrybinka

AHHOTaUNA

Llenb. OLeHMTb MCTOPUYECKNE N KYNBTYPHbIE PECYPChI PaioHa Ans UCMONb30BaHUA WX B TYpU-
CTUYECKUX LiensXx.

Mpoueaypa u MeToabl. Hapaay C KYIbTYPHbIMU LEHHOCTAMU OGO CTPaHbl MCTOPUKO-KYITb-
TYPHbIE PECYPChI ABNAOTCA OLHUM M3 DyHAAMEHTANbHbIX (DAKTOPOB, A0KA3bIBAOLLNX €6 UCTO-
PUYHOCTb U APEBHOCTb. KyNbTYpHbIA TYpU3M B NOCNeAHUe rofbl CTan Hanbonee BOCTpe6o-
BaHHbIM BMAOM Typuama. OH, He UMEIOLLNIA Ce30HHOMO XapakTepa, Cnoco6eH YAOBETBOPUTD
CNpOC TYPUCTOB BO BCE CE&30HbI. JT060i TYPUCT, MOCELLAKOLLMIA CTPaHy, rOTOB NMO3HAKOMUTLCA
C €6 MCTOPWEN, IPEBHOCTLIO 1 APXUTEKTYPHLIMK 06pa3LamMm.

[Mpn npoBefeHnn UCCNe0BaHNiA B 3TOM PANoHe UCMOMb30BANINCE UCTOPUYECKIE, NONEBbIE UC-
CNefj0BaHNs, CPABHUTENbHBINA aHaNU3, KapTorpadnyeckne n apyrine MeToabl.

PesynbTatbl. B [HIKa-[a3aXCKOM 9KOHOMUKO-reorpapuyeckom panoHe MOXHO Haltu psj
MCTOPMYECKMX 1 KYNbTYPHbIX pecypcoB. Cpean HUX eCTb apXeosiormyeckne, apxuTekTypHble, a
TaKXe pAaL PeIMrmo3HblX NamMATHUKOB. [Jaxe cpean pPesiurmo3HblX NamaTHUKOB MOXXHO HAMTH
NPUMepbl, OTHOCSLLMECS K APYrMM PenMrnsamM, a He ToNbKo npucywme cnamy. 310 06ycnos-
NNBAET He06X0AUMOCTb UCMONb30BAHUA TaKNX 0O6BEKTOB MPK NOArOTOBKE PAAA TYPUCTUHECKMX
MapLUpyTOoB B paitoHe. CoXpaHeHne B 3KOHOMUKO-reorpaddnieckom panoHe KyNnbTYPHbIX LeH-
HOCTEN, OTHOCALLMXCA K UHbIM HAPOAaM, a TaKXXe OCTaBLUUXCH OT HWUX NOCESIEHMNIA, OTKPbIBAET
nyTb ANS Pa3BUTUSA 3THOrPaPUYECcKoro Typusma. Takum 06pa3om, UCMONb30BAHIE UCTOPUKO-
KYNIbTYPHBIX PecypcoB B [AHAKa-la3axckoM 3KOHOMUKO-reorpadonyeckom panoHe no3Bonser
OAHOBPEMEHHO [06MTbCS Pa3BUTMS psda BUAOB Typusma.

TeopeTuyeckas u/unu npakTHyeckas 3HauYMMocTb. llccriejoBaH pag UCTOPUYECKUX N apXNTEK-
TYPHbIX 06pa3L0B, CYLLECTBYIOLLMX B 9KOHOMUKO-reorpadomy4eckom paiioHe. Cpeau HuX 6binu
BbISIBJIEHbI PECYPCbI B UCXOAHOM COCTOSAHWU 11 BbIABUHYTbI MU NO NMOATOTOBKE MapLUpyToB. B
HaCTosILLLEe BPEMS BRXHYIO POSib UrPaeT UCMOSb30BaHNE MEXAYHAPOAHOro OnbITa.

KnroyeBbie cnosa: Typu3m, BUAbl Typuama, MHmKa-lazaxckmii SKOHOMUKO-reorpauyecknii
PanoH, TYPUCTUYHECKNIA NOTEHLMAN, UCTOPUKO-KYIIbTYPHbIE PECYPCbI, KY/IbTYPHO-MO3HABATES b-
HbIA TYPU3M, 3THOTrpaPUYeCKIin Typu3m

Introduction

From the end of the twentieth cen-
tury onward, cultural tourism has gained
momentum. It is assumed by several re-
searchers that the development of cultural
tourism plays a supporting role in achiev-
ing sustainable development of tourism
in any region. Moreover, resources related
to culture and history of the country are

not seasonal, unlike recreational tourism,
ecotourism and other types of tourism
[2, p. 750].

In October of 1999, the Global Code of
Ethics for Tourism consisting of 10 prin-
ciples was adopted by the WTO General
Assembly in Santiago, Chile. Four of the 10
principles in the Code “Tourism as an area
that uses the cultural heritage of mankind

121



ISSN 2712-7613 \

leorpadmyeckan cpeda v xmBble cuctembl / Geographical Environment and Living Systems

‘ 2022/N°3

and contributes to its enrichment” explain
the definition of cultural tourism [4, p. 11].

By the 1990s, cultural tourism be-
came a major segment of global tourism,
with the United Nations World Tourism
Organization (UNWTO) claiming that
40 per cent of international tourists were
cultural tourists [6, p. 1]. The WTO em-
phasizes the contribution of tourism to
moral and educational values rather than
the related economic benefits. In order to
increase the importance of tourism from
the point of view of preservation of sci-
entific and cultural heritages, UNESCO
supports the leitmotif of ‘Science-
Culture-Recreation-Travel-Training’ as a
scientific strategy [5, p. 45].

Cultural tourism resources are attrib-
uted to local communities living in that
area. Citizens populating this area have
rights and duties over those resources.
Cultural, heritage and archaeological re-
gions should be taken into consideration
when creating political and activity areas
in tourism. Such examples should be pre-
served and passed on to future genera-
tions. Monuments, tombs and archaeo-
logical sites should always be open to the
public, as well as it should be feasible to
organize routes and use them for tour-
ism purposes. The revenues from cultural
tourism should be invested in reconstruc-
tion, restoration and development of fa-
cilities. Tourism activity should prevent
the degradation of folklore, folk crafts and
national customs, and it should support
their individual development hindering
their standardization.

UNESCO, an international organiza-
tion with an important role in the pro-
tection of cultural heritage, has informed
its member countries of the goals related
to the development of cultural tourism
(8, p. 97].

The number of people participating in
cultural tourism is 30% of the world pop-
ulation. Statistically, 20% of those who
travel visit world-famous monuments
during whereas this figure for those who
are only interested in culture is 15%".

In order to motivate tourists for cultur-
al and cognitive tourism, the area should
have its art, architecture, customs and
traditions, music and dance, folk crafts,
history, literature, religion, industry and
occupation, agriculture, education level,
scientific development and national cui-
sine. Tourists are willing to see the archae-
ological, cultural and historical monu-
ments, natural monuments distinguished
by their exotic landscape, large and small
historical cities, the architecture of an-
cient village houses, museums, theatres,
exhibition halls and other social and cul-
tural infrastructure, ethnographic objects,
folk crafts, art centers, etc.

There is a need to restore a number of
monuments located in our country and to
passport them by the state. These monu-
ments should be included in organized
excursion routes for both local and for-
eign tourists. Individuals who want to get
acquainted with archaeological monu-
ments, directly participate in research,
or conduct any research work and obtain
scientific information can participate in
this type of tourism. Tours in this direc-
tion should be offered to people who are
interested in caves, who would like to
follow their history more closely, or who
would like to go to different areas related
to scientific research. It can be noted with
great regret that protection of monuments
in the country is at a very low level, and
this is the reason why there is a need to

' Bupsxakos M. B., Hukudopos B. V1. Bombuoi

I7I0Capyil TepPMUHOB MEXIYHAPOIHOTO TYpU3-
ma. M; CII6., 2006. C. 11.
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educate local citizens, especially in the
districts.

Today, the notion of cultural heritage
refers to all assets, whether man-made or
natural, tangible or intangible, without
limit of time or place, collected or inherited
by previous generations and preserved for
transmission to future generations [1, p. 2].

Historical and cultural resources

The Ganja-Gazakh economic-geo-
graphic region is distinguished by its rich
historical and cultural resources. Thus,

Table 1/ Tabnuya 1

1 architectural and 9 archaeological mon-
uments of world importance have been
registered in this region. 32 architectural
monuments, 259 archaeological monu-
ments, and 5 garden-park, monumental
and memorial monuments have been iden-
tified as nationally important monuments.

The number of nationwide essential
monuments in the economic-geographic
region is more and has great potential
for the development of domestic tourism
(table 1). These include 373 architectural,
37 archaeological, 19 garden-park, monu-

Distribution of historical and cultural monuments in the Ganja-Gazakh economic-
geographic region / Pacipenenenne maMATHMKOB MCTOPMM U KYIbTYpbI B ITHIKa-

lasaxckom BKOHOMI/IKO-I‘COI‘pa(l)M‘IeCKOM paﬁone

Worldwide known Nationwide known Locally known
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By economic-
geographical 9 1 300 32 5 37 373 19 8
region
including:
Ganja city 1 - 12 21 4 - 213 6
Gazakh district 2 1 48 3 1 6 41 6 5
Aghstafa district 2 - 36 - - 1 10 2 -
Tovuz district - - 16 2 - 11 32 1 2
Shamkir district 1 - 28 2 - 4 18 - -
Gadabay district 1 - 79 2 - 5 18 1 -
Dashkasan district 1 - 41 1 - - 10 1 -
Samukh district - - 16 - - 7 - - -
Goygol district 1 - 8 - - 1 22 - -
Goranboy district - - 16 1 - 2 9 2 -
Naftalan city - - - - - - - - -

Source: Azorbaycanda tohsil, elm vo modeniyyat, 2017, Baks, 2017. 506 s.
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mental and memorial, and 8 decorative
applied art monuments [13, p. 38].

In 2013, within the framework of the
project “Protection and promotion of
historical and cultural monuments in
Azerbaijan: monitoring of the current
situation and future tasks” of the Public
Union for Helping the Study of Cultural
Heritage, the social attitude to cultural
heritage was investigated in the Ganja-
Gazakh economic-geographical region
and discussions aimed at educating the
population were held. As a result, 3 ex-
amples of cultural heritage related to the
economic-geographic region were re-
searched.

Historical and architectural monu-
ments in Ganja-Gazakh economic-geo-
graphical region cover different periods.
Thus, a temple dating back to the ancient
period in the Samukh district, the ruins of
the ancient Shatal city fortress stretching
back to the 5™-6" centuries in the city of
Goranboy, a church (1869) and a castle
(1891) in the Dashkasan district, the ru-
ins of the ancient Shamkir city (9™ centu-
ry), the Koroghlu fortress in the Gadabay
district (16™ century), Topraggala settle-
ment in Tovuz city (39-7" centuries), and
Shekergala temple complex in the Gazakh
district (10 century) are attention-grab-
bing historical and architectural monu-
ments (Fig. 1.) [13].

Goygol district and Ganja city are also
included in the areas rich in anthropogen-
ic tourism resources. In Goygol, near the
village of Zurnabad, a castle dating back
to the 12th century, the Lutheran church
in the city (1854), the Imamzade with a
blue marble dome located in the city of
Ganja, the tomb of Nizami Ganjavi, and
the Shah Abbas Mosque (16™ century)
are substantial monuments [10, p. 187].
During the analysis of these monuments,

it was revealed that these monuments dif-
ferentiate in their antiquity and original-
ity. Therefore, it is possible to add Nizami
Ganjavi’s mausoleum to the historical and
cultural list and the Goygol area to the list
of UNESCO as a natural resource.

According to Article 19 of the Law
of the Republic of Azerbaijan adopted
on April 10, 1998, on “Protection of
Historical and Cultural Monuments”, the
rules and conditions for the use of monu-
ments owned by the state or municipality
are defined, and the leasing of immovable
monuments of world importance is pro-
hibited".

In the territory of the Ganja-Gazakh
economic-geographical region, remains
of Albanian material and spiritual culture
dating back to the era of the IV to V cen-
tury were discovered. There are several
monuments of Albanian culture in the ter-
ritory of the economic-geographic region.
The monument, located in the Chaldash
village of Gadabay district, belongs to the
material heritage of Caucasian Albania.
The roof of this Albanian temple, believed
to belong to the 9" 11" centuries, has
completely collapsed. Moreover, there is
also an ancient Albanian temple on the
banks of the Shamkir River in the region
(Fig. 1.).

Keshish (Priest) mountain Temple (also,
Garaja Temple, David Gareji Temple) is
an Albanian monument located on the
border of Azerbaijan and Georgia. The lo-
cation on the border of both countries has
made this place as a controversial place.

The area is located at an altitude of
850 m. Although a certain part of the tem-
ple complex falls in the Sagarejo district

' Law of the Republic of Azerbaijan on the protec-

tion of historical cultural monuments. Available
at: http://www.e-qanun.az/framework/3526
(accessed: 02.10.2022).
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of Georgia, the other part coincides with
the territory of the Aghstafa district of our
country [10].

The ancient Albanian temple, located
in the village of Ashagi Askipara, Gazakh
district, was built in the 5"-8™ centu-
ries. A large Albanian cross is carved in
several places on the walls of the temple,
which proves that the temple belongs to
Albanians. The Albanian temple in the
city of Ganja was built in the 5%-7" cen-
turies and restored in the 17" century.
Furthermore, an ancient Albanian tem-
ple was discovered in a forested area
3 km away from the Chovdar village of
Dashkasan. By means of the remains of
the wall, it is revealed that there were aux-
iliary farm buildings around this monu-
ment belonging to the 4"-5t" centuries.

Archaeological tourism means the trav-
el of tourists to places where archaeologi-
cal excavations are carried out. Tourists
interested in archeology spend most of
their time in places where historical and
cultural resources and architectural ex-
amples prevail. These tourists prefer to
take part in archaeological expeditions [9,
p. 46].

There are adequate potential oppor-
tunities for the development of archaeo-
logical tourism in the Ganja-Gazakh
economic-geographic region. At present,
archaeological excavations are being car-
ried out in the area of the Tovuz district at
the place called Mintash hill.

From 2009 onwards, with the support
of the ANAS Institute of Archeology and
Ethnography, archaeological excavations
have been conducted in a number of bor-
der districts of the country. Gazakh and
Agstafa territories were also included
among these districts. Archaeological ex-
peditions commenced their research in
the village of Chayli in the Gazakh dis-

trict. Another largest area is the Yastitepe
settlement of the Agstafa district.

After the ongoing archaeological exca-
vations, 2 kurgan-type grave monuments
were recorded in the territory of Naftalan
city and 17 in the territory of Goranboy
district. A group of kurgans belonging to
the Middle Bronze Age is located in the
Khoshbulag plateau of the Dashkasan dis-
trict. The expedition team of the ANAS
Institute of Archeology and Ethnography
conducted archaeological exploration re-
search in the city of Ganja and surround-
ing areas. 62 kurgan-type grave monu-
ments found in the areas starting from the
Ganja airport highway to the cemetery
called “Yeni Sabzikar” and from the city
entrance to the border of the Goygol dis-
trict were registered by the expedition.

For the development of archaeological
tourism in the Ganja-Gazakh economic-
geographical region, there is a need to
place recognition signs near the monu-
ments, to protect these places by both state
authorities and residents, and introduce
them to novel tourist routes. Provided
that we look over the world practice, gen-
eral tours are organized to each of these
places. In these tours, they are not satis-
fied with only brief historical and cultural
information about the area. At the same
time, they create museums related to vari-
ous topics and exhibit the samples found
during the excavation as exhibits.

Within the territory of the economic-
geographical region, several tourist routes
combining cultural and natural factors
were developed. In all seasons of the year,
a plethora of tourists travel on the follow-
ing routes:

1. Ganja-Ashigli-Hajikend;

2. Goygol-Tophasanli-Zurnabad-
Shahriyar;

3. Goygol-Koshku-Uchbulag;
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4. Goygol-Gushgara-Balchili [12, p. 220].

Provided that we pay attention to in-
ternational practice, countries create vari-
ous museums to indicate the development
stages of ethnographic tourism. Generally
speaking, ethnic factors include studying
the customs of other peoples and nations,
their history and their standard of living
[7, p. 6]. Although the creation of such
museums costs small budgets, the income
coming from these museums is relatively
high. As visual proof of this, the streets,
which include the living conditions of
people in different periods, their occupa-
tions, clothing forms, traditions, and the
architectural style of their houses, are of-
ten artificially prepared and presented to
visiting tourists.

Even though there are such ethno-
graphic museums in several countries of
the world, “Golden Street” in the Czech
Republic and “Skansen” in Sweden at-
tract more tourists’ attention. Small forms
of ancient houses were created in these
museums, and models were used that in-
cluded people’s occupations and lifestyles
of many years ago. It is appropriate to im-
plement such projects, which can be pre-
pared easily and quickly, especially those
that require a small budget, in the Ganja-
Gazakh economic-geographical region.

Thus, it is possible to attract tourists to
Ganja-Gazakh economic-geographical re-
gion from several countries of the world.
One of the essential reasons why tourists
from Germany are attracted to the territo-
ry of the Goygol district is the fact that the
first German colony was established here
in 1817: 194 German families were moved
to this district, and until 1930 the region
was named Helenendorf'. Thus, for many

! Global Report on Food tourism. AM Reports.

Vol. 4 / Rifai T., ed. Madrid, World Tourism
Organization, 2012. 63 p.

years, this area became one of the prima-
ry centers where Germans settled in the
Caucasus, and the expansion of the area
created the foundation for the formation
of surrounding areas such as Annenfeld,
known as the current Shamkir district, as
well as Tovuz.

The role of Germans in the development
of construction and infrastructure of the
district and novel economic achievements
is undeniable. The conducted studies once
again confirm that in addition to the cul-
tural changes as a result of the settlement
of Germans in this district, it also affected
the construction process of the residents,
and the population commenced to build
more houses with six basements, attics,
and tiled roofs. The preparation of phae-
tons and various wine samples according
to the needs of that period using the avail-
able resources was reflected more promi-
nently during different periods.

It is a known fact that France has the
first place in the world for the preparation
of wines and the use of the right equip-
ment, and for the first time in 1901, wine
samples made in the area of Helenendorf
were awarded in Paris, the capital of
France. These wines were produced un-
der the name of Azerbaijani cognac in the
winery built by the Forer brothers in the
middle of the 19™ century.

Generally, scientific studies conducted
prove that despite the fact that there are
348 German houses in the Goygol area,
none of these residences is included in the
list of the Tourism Agency, and although
they have two centuries of history, histori-
cal monuments are not protected.

For the first time in the territory of the
Republic of Azerbaijan, a church was built
by the Germansin 1857 in connection with
the Protestant faith. The Lutheran church
is considered the most magnificent archi-
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tectural monument built by the Germans
in the Caucasus. Several specialists from
Germany were invited to the region to
investigate the monument. The building
currently functions as a Museum of Local
History and, in addition to reflecting the
way of life of the nationalities in the re-
gion, it has exhibits equipment made by
them. The church is registered according
to the order of the Cabinet of Ministers,
and the historical building is protected by
the state. In addition to these, 31 monu-
ments are listed in the region, but there
are sufficient examples obtained as a result
of archaeological excavations and attrib-
uted to the Albanian period. In addition
to this, there are graves of 37 Austrian citi-
zens in addition to the graves of a number
of people who died during World War II.
This is one of the potentials that can be
used in the development of ritual tourism.

One of the areas that can be used for
ethnographic tourism is the Slavyanka vil-
lage of Gadabay district, which is located
approximately 500 km from Baku. In ad-
dition to the natural features of the village
that attract tourists, the ethnographic po-
tential is also fairly attractive. Currently,
49 families of ethnic Russian origin live in
this village, and the streets and architec-
tural styles in the area are reminiscent of
Russian culture. Especially, although the
presence of baths specific to this culture
is among the attention-grabbing factors,
most of them have completely lost their
original form. It should be noted that
the area attracts more domestic tourists.
Nevertheless, such places should be intro-
duced to incoming tourists. Thus, the tra-
ditions, their clothes, construction styles
and kitchen samples of the Malakans who
have been living in the village for many
years are very exciting for everyone.

“Gourmet” tours are popular for those
who are interested in the country’s cui-
sine and its cuisine in the world. With the
help of these tours, tourists get acquainted
with the culinary culture of the country,
its history, and preparation methods and
taste unusual dishes and drinks. In the
Ganja-Gazakh economic-geographic re-
gion, there are culinary types that have
historical roots and attract the attention of
a number of people with their preparation
style. Tourists prefer gastronomic tours
due to the following factors: the process
of food preparation is realized before their
eyes and they get a chance to participate
and learn new recipes [15, p. 254].

In connection with the promotion of
“Gourmet” tourism, a number of coun-
tries organize “class tours” of different
forms depending on the duration (1-10
days). The chefs assigned to these tours
prepare certain dishes together with the
tourists.

Among the countries of the world, Italy,
France, Spain, Greece, Belgium, Portugal,
the USA (especially the Napa and Sonoma
valleys of California), Brazil, Peru,
Mexico, the Republic of South Africa,
New Zealand, Australia, Chile, Malaysia,
Japan, Indonesia, China and Singapore
are well known for their cuisine. A num-
ber of culinary examples prepared by
these countries have been included in the
UNESCO World Cultural Heritage List.
The conducted studies prove once again
that the number of people participating
in gastronomic events (festivals, carni-
vals, etc.) is greater than those participat-
ing in culinary fairs, museums and tours
(11, p. 8].

On May 16, 2003, the law of the
Republic of Azerbaijan on “Legal protec-
tion of Azerbaijani folklore samples” was
adopted. Folk songs and dance melo-
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dies, folk dances, games, ceremonies and
holidays, and other moving examples are
among the folklore examples protected
under Article 2 of the Law".

In the Ganja-Gazakh economic-geo-
graphical region, several folk crafts are
produced. These include graphic arts,
paintings, series, shadow painting, tat-
tooing and carving, sculpture, ceram-
ics, clay, mosaic, metalwork, copper and
bronze casting, silk weaving, carpet weav-
ing, coppersmithing, jewelry, tanning,
embroidery, examples of folklore art such
as basketry, baskets, bushes, clothing, or-
naments, patterns, musical instruments,
engraving, architectural works and other
such examples are included as well.

In rural tourism, tourists make a tem-
porary visit to rural areas, participate in
various activities there, and make their
leisure choices in this direction. Tourists
settle in villages or places close to villages
and get acquainted with the lifestyle of
local citizens, geography, nature, climate,
cultivation of agricultural products, cul-
ture, and historical and architectural
monuments. In certain cases, rural areas
are also used as a base for the study of sur-
rounding regions. Due to the mass flow
of people during any event (sports games,
festivals, carnivals, fairs, etc.), some of
the visitors are accommodated in villages
near the capital. In addition to solving the
housing problem, this means rural exoti-
cism for urban tourists, that is, studying
additional places and enjoying nature.

Rural tourism has the characteristics
of other types of tourism which include
farming, hiking, nature holidays, eco-
tourism, shopping, boating, cycling and

' Law of the Republic of Azerbaijan on legal

protection of Azerbaijani folklore samples.
Available at:  http://www.e-qanun.az/frame-
work/2195 (accessed: 02.10.2022).

horseback riding, adventure, rafting,
sports, thermal tourism, hunting and fish-
ing, crafts, historical and ethnic directions
[14, p. 40].

The provision of targeted small loans
by the state bodies of the Republic of
Azerbaijan can have a positive effect on
stimulating the construction of guest
houses in rural areas and at the same
time improving the infrastructure of vil-
lages. In general, rural tourism promotes
a healthy lifestyle, living in contact with
nature, fostering a love for animals and
plants, instilling family values and entre-
preneurship, restoring villages, restoring
traditions and culture in villages, and can
play a bridge role in creating strong ties
between urban and rural populations.
As a consequence of the development
of rural tourism, it is possible to achieve
certain changes, such as obtaining novel
sources of income, increasing small-
scale economic activity, and stimulating
mass tourism. The German experience
indicates that the rural tourism strategy
organized at the level of local communi-
ties includes 13 national parks, 90 nature
parks, and 4000 settlements where the
number of local citizens who use them is
39 million people during the year”.

The “Spreewald” area of Germany is
one of the centers where rural tourism is
developed at the highest level. In the set-
tlement where the number of residents is
more than 50 thousand, all people have
managed to keep the original shape of
their houses and use nature to the maxi-
mum level. The people who rent out their
houses offer local food to the visiting tour-
ists as well as guide them. These local citi-
zens, who still wear their costumes rich in

> Bupxaxos M. B., Huxudopos B. V. Bomnbmoit

I7I0Capuil TEPMUHOB MEX/IYHAPOJHOTO TypU3-
ma. M.; CII6., 2006. C. 96.
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national ornaments, use their language.
This means that these people who are able
to present their culture lead to the simul-
taneous development of cultural tourism,
ethno-tourism with the difference in their
clothes and languages, and rural tourism
with the use of nature.

The “Wine Road” tourism route, which
partially covers the Ganja-Gazakh eco-
nomic-geographical region and was de-
veloped by the former Ministry of Culture
and Tourism, has also special importance.
In spite of the fact that it covers regions
such as Ganja city, Goygol, Tovuz and
Shamkir districts from the western re-
gions, provided that we compare them
with the world countries, the promotion
of the areas is relatively weaker than that
of world countries [3, p. 334]. Principally,
when organizing such routes, a tour of
the plantations is planned in interaction
with local residents. Along with giving
foreign tourists the opportunity to ex-
plore the surroundings, they learn about
the development of winemaking, travel to
certain wineries, and get acquainted with
the technology of winemaking as well.
The most appropriate example of this can
be the wine-cognac factories located in
Ganja, Goygol and Shamkir districts.

Even though vineyards in the Ganja-
Gazakh economic-geographic region
have been expanded again in recent years,
their area is still small compared to other
crops. Goygol, Shamkir, Tovuz, Gazakh
and Aghstafa are the main wine-growing
regions since grapes are grown in hot
climatic and irrigation conditions. Both
technical and table grapes are cultivated
in these districts. As a consequence of
taking tourists to grape plantations, they
can participate in the harvesting process
and observe the wine being stored in bar-
rels. People taking part in rural tourism in

countries around the world even pay cer-
tain fees and watch the process of grape
harvesting with great interest.

In today’s world, in European countries
such as Italy, France, and Portugal, this
type of tourism is offered to tourists in the
form of tours. It is also feasible to encoun-
ter tours in this direction in Australia,
New Zealand, Hungary, Moldova, various
states of the USA, countries located in the
south of Africa, and even in neighboring
countries Georgia and Turkey. The devel-
opment of winemaking in these countries
is called wine tourism or enotourism'.

With pre-arranged guides, insightful
tours of the vineyards are organized on
bicycles or on foot. Various promotional
brochures or booklets are also presented,
providing basic information, as well as
the rules for preparing drinks and storing
them in barrels. In most states, participants
of such tours opt for spending the night in
nearby village houses, and at the end of the
tour, locals give small gift bottles of wine
to these individuals. In connection with
the development of wine tourism, muse-
ums and various festivals are organized to
attract more tourists to the area.

Conclusion

1. The diversity of cultural tourism
resources in the Ganja-Gazakh econom-
ic-geographical region, the presence of
examples belonging to different periods,
as well as the presence of historical and
architectural monuments typical of rep-
resentatives of other nationalities and
religions indicate that there are potential
opportunities for the development of this
type of tourism. However, factoring in the
resources in the area, most of the tourists

' Bupxakos M. B., Hukudopos B. V1. Bombuoi
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travelling to the economic-geographic
region do not visit the historically signifi-
cant areas. The real reasons underlying
this situation are the minority of tourism
routes and tours covering Ganja-Gazakh
economic-geographical region.

2. In addition to this, during the prep-
aration of excursions, the expectation of
chronological sequence, giving preference
to compactly located areas, simultaneous
use of different types of tourism is likely
to have a positive effect on the involve-
ment of tourists in this process. Generally
speaking, on condition that we pay at-
tention to the monuments and museums
located in the territory of the economic-
geographic region, it is possible to include
most of them in the thematic routes com-
piled under the same name. The interna-
tional practice of countries such as Turkey,
Greece, Italy, and France proves that tours
united under one theme are more easily
chosen by tourists.

3. Factors that bring about the destruc-
tion of cultural resources include climate,
natural disasters, political situation, time
criterion and human influence. Cultural
resources located in Ganja-Gazakh eco-
nomic-geographic region also have a
number of challenges. Among the prob-

lems of the economic-geographical region
are the low level of protection of monu-
ments, the bad condition or inadequacy
of transport nodes and general infrastruc-
ture to historical places, the slow progress
of the restoration process and the educa-
tion of local citizens in this direction.

4. It should be noted that during the
operation of such areas, they break down
faster, lose their original form, and are in
danger of disintegration due to their orig-
inality. Such areas need to be constantly
monitored and regularly maintained by
local government bodies. Monuments
located especially in regions and remote
mountain villages are exposed to the use
of local citizens for various purposes,
which indicates the importance of educa-
tional work for the protection of cultural
resources.

5. Herewith, using historical-archi-
tectural examples, it is doable to achieve
sustainable tourism development. The
cultural resources of the Ganja-Gazakh
economic-geographical region provide
an opportunity for the development of
cultural, historical, event, ethno, gastro-
nomic tourism.

Cmamos nocmynuna 6 pedaxyuro 25.07.2022
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